Great River Region Outbound Marketing Missions

The Great River Region has been very active locally.  Below is just a sampling of some of the activities you may have noticed:

-The creation of LoveToHaveYouBack.com and the marketing campaign to recruit young workers or entrepreneurs back to the region.

-The launch of the complete site for entrepreneurs at GreatRiverBiz.com.
-Holding various seminars to improve the local supply chain, provide resources to small businesses, or assist local companies with exporting to China.
Many of these activities have been visible to the public.  However, the region’s economic developers have also been active promoting the four-county region as a great place to do business.  Most of that marketing has occurred outside of Iowa and across the globe.

In 2006, the region identified some key industries that seemed to be a good fit for the area:

-Advanced Manufacturing

-Distribution and Warehousing

-Business Services

-Agriculture and Food

-Creative Industries

The region’s economic developers have since created a marketing plan that has targeted these key industries.  Fact sheets have been designed that highlight the area’s business advantages including low overall business costs, a solid transportation network, a high quality of life, and a dedicated work force.

The best way to contact companies with expansion or relocation plans is through direct, face-to-face meetings.  During those meetings, the economic developers discuss the advantages of doing business in Iowa and encourage company executives to visit the region to learn more.
Over the last two years, regional representatives have conducted numerous outbound marketing missions including destinations such as Chicago, Minneapolis, Atlanta, New York, and Southern California.  Regional representatives have also attended trade shows to maximize contact with dozens of companies.  Some of the industry trade shows targeted have included wind energy, construction equipment, manufacturing and food processing equipment, the agricultural value-chain, and others.  In 2009, a number of additional outbound marketing missions are planned.

It makes sense to market the area as a region instead of as a single community or a single county.  Collectively, we have more to offer a growing company.  There are more available buildings, sites, suppliers, and potential employees when you consider the region as a whole.  That makes our area more attractive to potential companies.
The members of the Great River Region are working hard for you.  Our ultimate goal is to recruit new companies to the area that will offer diverse job opportunities and strong wages.

[Insert Fact Sheet (at an angle)][Caption: Above is an example of a fact sheet used by the Great River Region economic developers to promote the region.  This fact sheet highlights the targeted industries.]

